
The Challenge 
•	 �Ensure the highest deliverability rate

•	 �Achieve maximum postal discounts

•	 �Track lifetime client activity 

The Need 
•	 �Reach the right people at the right addresses

•	 �Use standardized, CASS certified records

•	 �Streamline your mailings by meeting USPS 
standards

The Benefits of AccuData  
Data & List Hygiene
•	 �Regularly scheduled address hygiene meets the 
USPS requirement to qualify for postal discounts

•	 �Deeper discounts are available when your 
records are carrier route coded and have bar 
codes in place

•	 �Processing may not only cut your postage by up 
to 20%, but may also increase your campaign 
response through better targeting

AccuData Address  
Hygiene at-a-glancE

DATA & LIST HYGIENe
DATA SOLUTIONS

AccuData Integrated Marketing recommends performing 

data and list hygiene on a regular basis.  Doing so will ensure 

that your data is organized, updated and gets the right 

message to the right person. Because in today’s multi-

channel world, the accuracy of email addresses, phone 

numbers and especially physical addresses is critical to 

making sales and keeping customers. 

Addressed for Success
At AccuData, we believe that address quality is a basic requirement for 
the effective management of customer or prospect databases, as well as 
effective execution of marketing campaigns. For us, the address quality 
process has two primary goals:

• �Establishing that mailing addresses are accurate for maximum 
deliverability per USPS® standards, resulting in higher campaign efficiency

• �Verifying that the physical address, phone number and email address are 
consistent with the person targeted by your marketing campaigns

Simply running your files through NCOALINK(National Change of Address) 
link processing is a start, but it isn’t enough. The addresses you work with 
should first be standardized to obtain the highest possible match rate. 
Additionally, a variety of supplementary services can help you get your 
messages to the right people at the right place at the right time.

Maintaining the quality of your company’s information yields  
more effective marketing campaigns. 
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Standardizing and changing addresses is a good start, but there are additional services available to you, depending on 
the nature of your business and how you interact with your customers. You should also consider the following options:

• �Element correction can be used to fill in secondary address information, street directionals and other ancillary 
information that may make your addresses incomplete. This is especially valuable for business-to-business 
marketers and companies with a high inner city penetration.

• �Deceased processing is a vastly overlooked tool for companies marketing to older audiences, but it is an essential 
method to eliminate unnecessary printing and postal expenses.

• �DSF processing can be used to track the potential deliverability of each address, identify the delivery point as 
residential or commercial and isolate seasonal and potentially vacant addresses.

The power of partnership. 

Best Practices in Data Hygiene
Address hygiene is often taken for granted, but this process is one of the most important elements of successful marketing 
campaigns. Without correct addresses, there is no way to verify that your message is getting to your target audience.  

Standardized and corrected addresses are the best option when it comes to consolidating customer history and making sure you’re 
not tracking multiple instances of the same person as a different customer.

Once physical addresses are correct, hygiene should be performed on the other communication channels you have with your 
customer. Email addresses and telephone numbers are equally important contact sources that need to be maintained with regular 
frequency. 

The Tools and Rules According to AccuData
Every company’s business rules are different. There is no singular view of how data hygiene should be accomplished. AccuData recognizes these 
differences and offers many tools to keep your customer contact points as up to date as possible. We will work with you to create the right 
hygiene program for your business situation.

The Power of Partnership
By using a full range of data resources, powerful marketing analytics and advanced customer database technology to accurately target 
qualified buyers, our knowledgeable AccuData team provides a focus on your success that is unmatched.

DATA & LIST HYGIENe
DATA SOLUTIONS


