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Voting By Generations

Historically, about 55% of Americans have M
voted in Presidential elections. 70% of voters
age 60+ turn out at a rate that is

Reaching Different Generations
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Millennials in 2020 now constitute a 20 67%
larger share of the population. Gen 2, Millennial and Gen X 8§77 of Millennials
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Generation Z, Millennials, use their phones
and Generation X (ages 18 to 52) reported to check email
identify as/lean towards  identify as/lean towards casting 62.2 million votes in 2018, compared
the Democratic Party the GOP to 60.1 million by Baby Boomers.

The AccuData Difference

Use advanced techniques to link Drive new donor engagement Gain intelligence and insights to
voter data and target the right and increase ROI through optimized drive results for political campaigns
people with the right message. email marketing. and get voters to the polls.
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